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O U R  F A M I L Y
Family is a word that can be tied with many different stigmas or emotions. Our 
heart, when we use the word “family”, is to showcase our desire to be a group 
of individuals with a common purpose and unity. 

In this section, you will find personal impact stories from our employees as 
they engaged in our culture and connected with each other under a common 
purpose. 

“
Above all, clothe yourselves with love, which binds us all together in perfect harmony. 
And let the peace that comes from Christ rule in your hearts. For as members of one 
body you are called to live in peace. And always be thankful. COLOSSIANS 3:14-17, NLT
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A  K I N D  O F  K I N D N E S S
A L E E S A  R O S S ’  S T O R Y

 

In 2016, Aleesa Ross had been working for Texas Tech 

University for 14 years. Both she and her husband, 

Brent, had attended school, worked, and created 

lives around their jobs at the university. One day she 

happened to catch a post about a marketing manager 

position open at Betenbough Homes. “I wasn’t looking 

for a new job, but there was something about the job 

that just spoke to me,” Aleesa shared. “I called my

husband and he said, ‘Why are you talking to me on

the phone? Go apply right now. Just hearing the 

excitement in your voice, you have to do this.’ So,

I applied.” 

Prior to this, Aleesa’s husband Brent had been 

diagnosed with stage four metastatic melanoma. By 

the time Aleesa started her new role at Betenbough 

Homes, their family had been battling cancer 

alongside Brent for 12 years. 

“I can see now how God was setting me up to have the 

care I needed, so that I could care for my kids in the 

time that was coming,” said Aleesa. 

From the day she started Aleesa was impacted by 

the support she received from her fellow marketing 

team. In her new role, Aleesa was able to take 

“After my husband passed away I was 

able to look back and see steps God had 

taken to prepare me for what was about 

to happen. Things He knew were coming 

that I had no idea. One of those things 

was leading me to Betenbough Homes."

- ALEESA ROSS

C A M P B E L L ,  C O O P E R ,  C O U R T N E Y ,  +  A L E E S A  R O S S

0 9  / /  o u r  f a m i l y









“

“







F A M I L Y  M E E T I N G







“

WALTER: We provided that feedback to our 

Cornerstone managers. By virtue of our core values, 

they really took an owner’s mindset and individually 

created a plan to grow in their respective areas of 

customer service.  

There are some really beautiful success stories. One 

of our teams, in less than a year, went from literally 

‘I have essentially no relationship with any of my 

customers’ to ‘excellent standing relationships’ with 

our customers.

the ESOP. We are excited to bring people along on this 

journey and have many opportunities to communicate 

this well. I'm really excited about walking alongside each 

of our sister companies as we help equip and ignite 

growth together.

Another question we have been asking ourselves is how 

can Cornerstone become even more consultative in 

its approach? What would it look like to anticipate the 

next right step with our customers? We have the right 

creative and bright minds working to execute this vision 

in 2019.

We are excited to see where the Lord will take us in our 

customer service journey!

WALTER: We began a journey in 2018 of establishing 

future financial stability for the company through

Once armed with this data, what was your next plan
of action?

As Cornerstone looks to 2019, what are you 
excited about?
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O U R  C O M M U N I T Y
The power of a common purpose is that it creates ripples of impact. As

our company family flourishes and as we serve in the marketplace, it
creates ripples into the communities in which we live and work. Not only

do we prioritize serving our customers and trade partners well, but we
also serve through generosity as we partner and work alongside

local nonprofits.

In this section, you will find stories of impact that span the Texas
communities we work in — Lubbock, Amarillo, Odessa, and Midland — as

our team members connect through home building, chicken farming,
event planning, and more.

Remember this — a farmer who plants only a few seeds will get a small crop. But the one who 
plants generously will get a generous crop. You must each decide in your heart how much to 
give. And don't give reluctantly or in response to pressure. 'For God loves a person who gives 

cheerfully.' And God will generously provide all you need. Then you will always have everything 
you need and plenty left over to share with others. 

 2 CORINTHIANS 9:6-8, NLT
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We honored and celebrated our trade partners in new 
ways in 2018, including our first-ever Trade Partner 
Appreciation Day. We hosted events in every region 
where our teams not only served lunch, but also created 
an opportunity to relax and laugh together over games. 
We also re-established Trade Partner Leadership 
Conference, which is one way we pour into the owners 
and lead men we partner with daily through workshop-
style discussion about leadership and building healthy 
teams. We also conducted surveys to gather feedback 
from our trade partners on how we could improve, and 
each construction team reviewed and created specific 
action plans to improve relationships.

Another significant change in 2018 was our move to 
a two-year comprehensive warranty on all homes — 
a bumper-to-bumper commitment to fix anything 
that might go wrong in the first two years. Most 
builders simply offer a one-year limited warranty on 
workmanship, so our warranty is not only twice as long 
but also comprehensive — a testament to both 

construction quality and customer commitment. We 

recommitted to our roots of doing the right thing for the 

customer, and even looking for opportunities to go the 

extra mile.

Collaborative efforts in 2018 resulted in the release 
of new craftsman style elevations and an entirely 
new product line called the Cottage. The Cottage line 
includes 1,100 and 1,200-square-foot homes with three 
bedrooms, two bathrooms, and an optional one-car 
garage. These homes offer efficient layouts, represent 
a significant value in the market, and provide a new 
segment of buyers a beautiful option they would be 
proud to call home.

Oh, yeah — we also closed over 1,000 homes! That is a 
BIG DEAL — we have been building towards that goal 
for a long time. While Lubbock West, Midland, and 
Odessa continued to perform at high levels, our newest 
regions had staggering growth with closings in Amarillo 
increasing by 28% and Lubbock South increasing by 49% 

In 2018, Betenbough Homes rose to new heights in a multitude of areas. Our 

biggest goal for 2018 was our “50-hour workweek” initiative. Our desire was 

to ensure every role was structured in a way that allowed all team members 

a sustainable pace and healthy work-life balance. We defined that as an 

average workweek of 50 hours or less — from the time they arrived in the 

morning to when they went home for the day. We made widespread changes 

to team structures and processes throughout the year in pursuit of that 

goal, including the addition of roles and the adjustment of workload and 

duties for various roles in creative ways. We created a land planning team 

and added a full-time director of land strategy, which brought new levels of 

intentionality to development. Above all, we were committed to serve and 

love people well by investing accordingly.

B E T E N B O U G H  H O M E S W I T H
C A L  Z A N T

L E T T E R  F R O M  T H E  P R E S I D E N T

J E A N N A  R O A C H ,  C A L  Z A N T ,  +  C O R E Y  L U S K
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Our Odessa team was approached by Destin Neal, an 

Odessa Boy Scout that saw a need at the local American 

Legion Building. He wanted to help develop the Veteran’s 

Memorial on site so that more veterans could access and 

appreciate the memorial. With the current setup, the 

memorial could only handle one visitor at a time if they 

were in a wheel chair or using a walker. Destin wanted to 

pour more concrete around the memorial so that it could 

be accessed by multiple veterans at the same time.   

"It was encouraging to see this young boy who had noticed 

a need and then did what he could to raise the money for 

a cause that maybe others had walked past and never 

noticed,” said Charlie Cook, Odessa general manager at 

the time, now Betenbough Homes south area director. 

The project was going to involve a lot of concrete and 

would cost up to $10,000, a figure that was overwhelming 

for Destin, but through countless hours of work he had 

already raised $5,000 in donations.

“We brainstormed on how we might be able to help,” Charlie 

shared. “We knew it was a larger undertaking than we 

originally thought, so we decided to talk to some of our 

trade partners and see if they were interested in helping, 

and they were!”

Manny Flores, with Manny’s Backhoe Service, agreed to 

donate all the labor for removing the grass and capping 

off all the sprinkler lines. Manny also donated all the labor 

to finish the concrete. The Windmill donated two dump 

trucks to hall off all the excavated material. Walt Ziemann 

with PB Materials agreed to donate all the concrete for 

the memorial expansion. PB alone donated 70 yards of 

concrete, roughly $8,260 in concrete cost. 

“It was amazing to see all these trade partners, who we 

had built relationships with over the years, come together 

for this project,” Charlie said. “We ended up being able to 

cover the entire cost of the project through the donations, 

and happily told our Boy Scout that he could ‘pay it forward’ 

and use all the money he had personally raised on whatever 

project God laid on his heart next.” 

Odessa
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T H E  W O R L D
Since 1999, Betenbough Companies has been called to global opportunities. 
Through our team members participation in vision trips, global grants, and the 
Kingdom at Work movement, we seek opportunities to engage in
creating sustainable impact through our nonprofit ministry and global 
business partners.

In this section you will find stories that spread impact more than 27 countries 
and five continents!

“

Therefore, go and make disciples of all the nations, baptizing them in the name of the Father 
and the Son and the Holy Spirit. Teach these new disciples to obey all the commands I have 
given you. And be sure of this: I am with you always, even to the end of the age. 
MATTHEW 28:18-20, NLT
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T H E  I M P A C T  O F 
  G L O B A L  G E N E R O S I T Y
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HOLLY: When we practice generosity, we delight 

the heart of God. Everything we have belongs to 

Him. We are simply stewarding the resources He 

has entrusted to us. It is a partnership between 

those who give and those who receive. We put 

great value on our nonprofit ministry partnerships 

and how we invest in them continues to evolve and 

grow. This scripture has helped form and shape our 

understanding of this Kingdom giving principle:  

“We are intimately linked in this harvest work. Anyone 

who accepts what you do, accepts me, the One who 

sent you. Anyone who accepts what I do accepts 

my Father, who sent me. Accepting a messenger of 

God is as good as being God’s messenger. Accepting 

someone’s help is as good as giving someone help. 

This is a large work I’ve called you into, but don’t be 

overwhelmed by it.” 

MATTHEW 10:40-42,  MSG

HOLLY: Our heart was to deepen our global partnerships 

by reinstating what we call Ministry Council Meetings. 

This provided an opportunity for our employees to get 

better acquainted with our ministry partners. In 2018, 

we also redesigned our global grant application to bring 

more clarity to our process, along with changing our 

grant award cadence to be every two years (instead of 

awarding every year).

HOLLY: Over time we learned that we must look for fruit 

(Matthew 7:15-20). We are drawn to ministries with a 

relational style that also embrace sustainable methods. 

The type of grant project typically awarded enhances 

the ministry rather than sustains it and ministries we 

partner with need to be able to share tangible fruit from 

their ministry. We have a process for our community 

giving which includes nonprofit ministries that serve 

the communities in which we build homes, and then we 

also have a process for our global giving which includes 

nonprofit ministries in the U.S. and around the globe. 

Holly Betenbough served as the Betenbough Homes 

ministry director for 18 years. Her role included developing 

relationships and financial partnerships with ministries in the 

Lubbock community and around the world. Holly also led the 

ministry team in providing spiritual support and guidance that 

is such an integral part of the Betenbough company culture. 

She is now a board member of Betenbough Companies, and 

plays an active role in mentoring other business leaders 

through the Kingdom at Work movement.

How would you summarize the company’s overall 
giving mindset?

What have we learned from our giving journey in 2018?

How do you decide who to partner with?

H O L L Y  B E T E N B O U G H
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